THE WORLD OF NINTENDO IN-STORE PR 


Nintendo® is firing up the imagination of kids of all 
ages all a the country. Why not use the hottest 
name in the business an away y and everyway you can 
to ignite sales in your store? 
¢ Add incremental sales and profits on highly recog- 

nized Nintendo merchandise 
* Cent valk all the excitement in one special, easy-to- 
identify place 
* Double your 1989 merchandising accrual by par- 


ticipating in THE WORLD OF NINTEN DO., In-Store 
Program 
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Now, THE WORLD OF 
NINTENDOsm includes 

m ore than hardware, 
and accessories. 
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In 1989, Nintendo will 
spend millions to make its 
name even more dominant 
in the American market 
place. This plan includes 
the premier of a national 
syndicated, half-hour 
mated T.V. show— 
Super Mario Bros 
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This whole effort will have 
customers scrambling 

or Nintendo products like 
never before. 
THE WORLD OF 
NINTENDO makes it easy 
for them to find what 
they’re looking for. It’s a 


magical environm 
attracts and mesmerizes 
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ITEND! an astro- 
nomical opportunity you'll 
00 See 
your authorized Nintendo 
sales representative for all 
the details. 
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